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Integrated Marketing Communication (IMC) Strategic for Tourism in
Candle Festival, Ubon Ratchathani Province
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Abstract

The objective of this study were to 1) study the personal demographics of tourist who
visiting Candle Festival in Ubon Ratchathani 2) study the strategic factor of Integrated Market-
ing Communication of tourist who visiting Candle Festival in Ubon Ratchathani 3) compare
the differentiation of the strategic factor of Integrated Marketing Communication categorize
the personal demographics of tourist who visiting Candle Festival in Ubon Ratchathani. Data
were collected from 482 tourists who visiting Candle Festival in Ubon Ratchathani by using
a questionnaire survey. In addition, data were statistically analyzed using mean, standard
deviation, t-test and one-way ANOVA.

The result of the study found that

1. There is a high level of strategic factor of Integrated Marketing Communication in
overall. When consider by items in order from high to low as the following; advertising, public
relations and selling by sales person.

2. The differentiation of the strategic factor of qualification and occupation will affect

the factor of Integrated Marketing Communication in overall
Keyword: Integrated Marketing Communication Strategic, Travelling Decision Making
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