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Consumption of Signs of Upper-Class’s Brand Name Bags
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Abstract

“Consumption of signs of upper-class’s brand name bags” was a Qualitative Research. The
objectives of this research were to study and analyze the consumption of signs and identities of upper
class that used the brand name bags by textual analysis from various media, including magazines, social
media, Instagram and TV series combined with the in-depth interviews. The study relies on concepts
and theories on Capital, Taste, Habitus, The Signs of Consumptions, and Identities. The findings indicated
that we can differentiate people’s classe saccording to their consumptions. Consumers knew their class
positions from brand’s choosing. In this study, It way found that the upper-class people were divided

into two groups: the new rich and the old rich. The old rich have already contained capital, signs and culture,
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making them familiar with brand name bags.
Additionally, their tastes of luxury existed for
buying the limited edition or exclusive luxurious
items to differentiate their identities from even
their class and lower class to maintain their
socio-economic class. While the new rich have
capital but lack of signs and cultures, unfamiliar
with choosing brand name bags. As a result, their
taste of luxury way considered as popular luxury,
meaning they will buy the one according to brands
and models which were expensive and well-known
to make others know their socio-economic

statuses.

Keywords: Consumption of signs, Identities, Taste,
Habitus
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