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ABSTRACT

Greetings is very vital in communication among people especially in the hotel
business. Hotel staff and hotel guests always use greetings and replies to greetings to
show their utterances while talking for the first time. The purposes of this study were: 1)
to investigate the strategies used in greetings and replies to greetings employed by the
hotel staff and the hotel guests in the hotel business of Thailand; 2) to compare the
strategies used in greetings and replies to greetings in the hotel business classified by
social status. The method of data collection was the natural setting recording. The
participants for this study were 40 intérlocutors of the hotel staff and hotel guests: 10
male hotel staff (MHS), 10 female hotel staff (FHS), 10 male hotel guests (MHG) and 10
female hotel guests (FHG). The greetings and replies to greetings were transcribed and
coded according to the taxonomies of greetings and replies to greetings. The data were
then analyzed and compared according to the frequency of the semantic formulas used
by the four different groups of participants. The statistics for data analysis were
frequency, percentage, and one-way ANOVA.

The findings were as follows:



I

1. The strategies used in greetings employed by the hotel staff and hotel guests
found four greeting strategies. Of these greeting strategies, “To meet people” was used as
the highest number, then “To request for information”, “To greet people”, and “To
introduce people and to be introduced”, respectively.

2. The strategies used in replies to greetings employed by the hotel staff and the
hotel guests found three replies to greeting strategies. Of these replies to greeting
strategies, “The word that cannot be analyzed into meaningful subparts” was used as the
highest number, then “The identifiable subparts” and “The utterance at special occasions
such as words of congratulation or condolence”, respectively.

3. When compared the strategies used in greetings of the hotel staff and hotel
guests classified by gender found that FHG was used the highest number, then MHG,
FHS and FHG, respectively. The statistically “To meet people” and “To request for
information” were significant difference at .01 level.

4. When compared the strategies used in replies to greetings of the hotel staff and
hotel guests classified by gender indicated that FHG was used the highest number, then

MHS, MHG and FHG, respectively and there were not different in strategies used among

four groups.



