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Message from the Rector

Developing academic capacity, strength and creating a network of cooperation with
internal and external organizations of Mahachulalongkornrajavidyalaya University is
considered as a key mechanism in driving language institute to be recognized in international
level. The academic papers in these proceedings are research articles and academic articles
presented at the 1% National and International Academic Conference in “Languages and
Cultures” organized by Language Institute, Mahachulalongkornrajavidyalaya University in
collaboration with academic partners together, held on 29 August 2020. The academic
conference also encourages personnel from various divisions to disseminate academic and
research papers to internal and external organizations along with creating network towards
learning about research with other countries.

The academic papers in this conference was organized during the Covid-19 pandemic
and all the papers were presented online, which was reviewing the knowledge, understanding
the rapidly changing social situation. The academic conference was under the theme of
“Teaching and Learning English in the New Normal”. Therefore, it was consistent with the
social situation that was being challenged by aforementioned situation.

I sincerely appreciate all the participants who were interested in submitting their articles
to present in this academic conference and also thanks the editorial team, director of language
institute and academic network partners, personnel of language institute, as well as all the
volunteers from ASEAN Studies Centre of MCU, Faculty of Education, Buddhist Research
Institute and many other divisions who took part in collecting the research articles and

academic articles for this academic conference.

Prof. Dr. Phra Rajpariyattikavi
Rector

Mahachulalongkornrajavidyalaya University



Message from the Director

“Language” is a man-made cultural heritage to use as a means of communicating
thoughts, needs and emotions in order to achieve mutual understanding. It is also used record
the events, different cultures and traditions to the future generation. Language and culture are
therefore related because language allows human beings to maintain culture, especially English
which used as a common language of the world and ASEAN community. Moreover, one of the
missions of language institute of MCU is to provide language services and promote arts and
culture. Therefore, language institute in collaboration with the academic partners co-organized
the 1% National and International Academic Conference on Languages and Culture under the
theme “Teaching and Learning English in the New Normal” with the aims to develop the
knowledge and understanding towards language and culture between both internal and external
divisions of the university, to expand the vision and aspects of language and culture towards
international level, to promote the study and dissemination of academic and research works at
national and international level, and to develop a network of cooperation in language and
cultural education towards international level.

This academic conference is an activity that stimulates and creates an atmosphere of
exchanging the knowledge about the social change together. This event thus organized an
online presentation for all the academic papers which is considered to adjust the presentation
platform in accordance with the Covid-19 pandemic situation. This conference would not have
been successful and possible without the cooperation of personnel from all the sectors.

| sincerely appreciate all the academic network partners who participated this academic
conference, Prof. Dr. Phra Rajpariyattikavi, rector of MCU, Asst. Prof. Phra
Suwannamethaphorn, vice rector to academic affairs of MCU, experts, committee of the
conference, steering committee, including moderators and personnel of language institute and

other divisions of MCU who contributed to this academic conference.

Asst. Prof. Dr. Phramaha Surasak Paccantaseno
Director of Language Institute

Mahachulalongkornrajavidyalaya University
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English Multimedia Development for Tourism Promotion
of Sanuan Nok Village, Buriram Province

Pennapa Duanrabram

Jansuda Boontree

Phornpawitch Chanuanchai

Faculty of Humanities and Social Sciences, Buriram Rajabhat University
Email: 600112156034@bru.ac.th

ABSTRACT

The purposes of this research were: 1) to study the needs of Sanuan Nok’s villagers for the
English multimedia development to promote tourism of Sanuan Nok Village, 2) to develop the
English multimedia, and 3) to investigate the satisfaction of the sample group of 40 Sanuan
Nok’s villagers on the multimedia development. Set of questionnaire form, semi-structured
interview form, and satisfaction assessment form were used. The three experts were asked to
verify the correctness of the multimedia. The quantitative data were analyzed by using
Percentage, Mean, Standard Deviation and qualitative data were analyzed by using content
analysis. The results revealed that: 1) The need on the development was found at a high level.
2) Video clips included the slogan, background, the route to the village, tourist attractions,
learning stations, local food, accommodation, products and souvenirs were needed and
developed. 3) The satisfaction was found at a high level.

Keywords: Multimedia, Development, Tourism Promotion

Introduction

Language is a primary source and essential for communication. It’s the method that
people share an ideas and thoughts with others. Also, some say that language is what separates
people from animals and makes us human. English has become the most important language
around the world nowadays. More and more people are dedicating their time for studying
English as a second language. People around the world with difference language use English
to communicate. Language skills are very important in business. When pursuing job
opportunities or completing a job application, English is important to be proficient in the
language. Moreover, English is the main language of international communication and is
essential for people working in the tourism industry. The tourism industry is one of the most
important in the world and English is the main language of international communication. The
travelers are travelling to a different location, for either business or pleasure purposes. Buriram
province in Thailand is developed as sport city; however, the cultural tourism is still provided.
Tourism brings a lot of changes in many impoverished areas, but often it is restricted to high-
profile attractions. Sanuan Nok village is a small village in Buriram. Most of the villagers make
a living by producing, weaving, and selling silk using their folk wisdom which has been passed
down from generation to generation. Nowadays, Sanuan Nok village welcomes tourists and
interested visitors to learn the full process of silk production and weaving. Visitors can also be
able to shop for a rich variety of beautiful silk fabrics and products. Unfortunately, from
previous studies, it was found that English multimedia of Sanuan Nok village has not been
developed to promote the village to the visitors of the world. It is interesting to conduct a
research to study the needs of Sanuan Nok’s villagers on the English multimedia development,
to develop the English multimedia for promoting tourism of Sanuan Nok village, and to
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investigate the the satisfaction of Sanuan Nok’s villagers on the multimedia development. The
results of this study will provide video presentation about Sanuan Nok village in English
language. The foreign tourists can imagine and gain more information about the village’s
background and interesting activities. In addition, Sanuan Nok’s villagers can use the
multimedia for promoting and increasing the opportunity to sell their products and services as
well as generating income for the villagers. Visitors can access information about Sanuan Nok
village on English fan page. The villagers can communicate with their customers directly and
correctly. Furthermore, the results of this study can be used as a guideline for developing
multimedia to promote other tourist attractions in Buriram.

Purposes of the Study

1. To study the needs of Sanuan Nok’s villagers on the English multimedia
development to promote tourism of Sanuan Nok Village.

2. To develop the multimedia to promote tourism of Sanuan Nok Village.

3. To investigate the satisfaction of Sanuan Nok’s villagers on the multimedia
development.

Significance of the Study

1. The results of this study will provide video presentation about Sanuan Nok village in
English language. The foreign tourists can imagine and gain more information about the
village’s background and interesting activities.

2. The results of this study will be useful for Sanuan Nok’s villagers for promoting and
increasing the opportunity to sell their products and services as well as generating income for
the villagers.

3. The results of this study will provide information about Sanuan Nok village on
English fan page. The villagers can communicate with their customers directly and correctly.

4. The results of this study can be used as a guideline for developing multimedia to
promote other tourist attractions in Buriram.

Theoretical Background
Hospitality Industry

While many business niches are composed of only a handful of different businesses, the
hospitality industry applies to nearly any company that deals with customer satisfaction and is
focused on meeting leisurely needs rather than basic ones (Novak, 2017). The hospitality
industry is made up of thousands of exciting organizations including hotels, restaurants, food
service management, fast food, coffee shops and pubs, bars and nightclubs. One of the most
defining aspects of this industry is that it focuses on customer satisfaction. While this is true of
nearly every business, this industry relies entirely on customers’ being happy. This is because
these businesses are based on providing luxury services. Very few hospitality businesses
provide a basic service that people need, like food or clothing. Another defining aspect of this
industry is its reliance on disposable income and leisure time. For this reason, the majority of
these businesses are for tourists. If disposable income decreases due to a slump or recession,
then these are often the first businesses to suffer because customers won’t have the extra money
to enjoy their services. Most people think that hotels alone belong to the hospitality industry,
but hotels are only one sector of this industry. Many forms of transportation that cater to tourists
are also part of this business world. For example, this niche includes airlines, cruise ships and
even fancier trains. Restaurants, general tourism and event planning also belong to this niche.



Some of these businesses partially belong to the hospitality industry. For example, a fast food
restaurant would be considered convenient. A restaurant that provides fancy food with amazing
service would be providing a hospitality service.

To sum up, the hospitality industry refers to a businesses and services related to leisure and
customer satisfaction. It focuses on ideas of luxury, pleasure, enjoyment and experiences, as
opposed to catering for necessities and essentials. Also, the hospitality industry is concerned
with services related to leisure and customer satisfaction. This may well mean offering services
to tourists, but it can also include the provision of services to people who are not tourists, such
as locals enjoying their free time, or people coming to an area for reasons other than tourism.

Multimedia

Multimedia or digital media is defined as products and services that come from the media,
entertainment and information industry and its subsectors. It includes digital platforms (e.g.
websites and applications), digitized content (e.g. text, audio, video and images) and services
(e.g. information, entertainment and communication) that can be accessed and consumed
through different digital devices.

The use of digital media as an information resource and communication platform has grown,
especially for tourists, such as through online information that can be accessed from websites,
email, blogs, and social networking sites. Electronic gadget industries also have united with
telecommunications providers to facilitating information, travel plans, itineraries, reservations,
and sharing their travel experiences. Heung (2003) acknowledged that travelers are
increasingly utilizing digital sources such as tourism websites in their information search and
communication exchange. Digital users in tourism can get an immediate of where they want to
go by viewing videos that other tourists have uploaded through social media such as YouTube.
Photo and video are the most attractive media to share experiences and tend to encourage
people to visit some places. This is also one of benefit of digital media in tourism industry,
because digital media have contributed to promoting tourism, not only official promote but
also by review by other tourists such as self-made travel video blog.

Needs Analysis

The term needs analysis was originated by Michael West in the1920s when he was trying to
establish why learners should learn English and how learners should learn English. West was
dealing with students of General English in What Abbott (1981:12) calls a TENOR (Teaching
English for No Obvious Reason) situation and it was perhaps for this reason that the term then
disappeared until around 1970. It then seems reappear for two main reasons: the work of the
Council of Europe and early work in ESP (West, 1994; Howard & Brown, 1997)

Needs assessments are tools. They are tools designed to identify what a particular group of
persons lacks to achieve more satisfactory lives. Despite the absence of a single standardized
methodology or cohesive body of guiding theory, needs assessment has become increasingly
popular (Reviere, 1996). It is used by a variety of organizations, agencies, and social scientists
with differing needs for information.

In the field of language program planning, needs analysis is the first step in developing a
language curriculum (Brown: 1987). It is a systematic and ongoing process of gathering
information about students ‘needs and preferences, interpreting the information, and then
making course decisions based on the interpretation in order to meet the needs. It is an
orientation toward the teaching learning process which views it as a dialogue between the
teacher and learners; among learners. It is based on the belief that learning is not simply a
matter of learners absorbing pre-selected knowledge the teacher gives them, but is a process in



which learners and others can and should participate. It assumes that needs are multi-faceted
and changeable. When needs analysis is used as an ongoing part of teaching, it helps the
learners to reflect on their learning. It establishes learning as a dialogue between the teacher
and the learners and among the learners (Graves, 2000). It can be seen that it is the
responsibility of the teachers and planners in investigating the learners to which the language
they need in order to produce and teach an effective course. Needs analysis is important in
terms of creating English language courses which helps the instructor to know learners’ needs
and learners' goals because data obtained will help the instructor to design a teaching such as
teaching materials, so the instructor are suitable for students. This will help the instructor in
teaching effectively and it also will help the students in their learning to achieve their goals
(Limsiriruengrai, 2020).

Satisfaction

The satisfaction is originated as mankind’s ability to learn from previous experiences (Peyton
and Kamery, 2003). Many experts define the concept of satisfaction such as Chanpreecharat
(2000: 52) states that satisfaction is a person’s feeling toward positive performance, such as
favor, love, satisfy, and good attitude to work which occur from the need response. The word
satisfaction is a concept that has appeared in many fields such as in office evaluation by
employee satisfaction, and site evaluation by visitor satisfaction amongst others. As the most
extensive use of satisfaction has been in literature concerned with customer satisfaction, it has
been fundamental to the marketing concept for over three decades. Kim (1997) views
satisfaction as a consumer’s attitude in relation to its belief and evaluation about merchandise
and buying behavior. Further conceptualization of satisfaction notes that satisfaction is a
moving away from an experience and evaluating it. One could have a pleasurable experience
that caused dissatisfaction, so satisfaction is not an emotion, on the other hand it is the
evaluation of the emotion (Hunt, 1977). However, the satisfaction is known to occur when
product or service is better than expected. It is also a process of evaluation between what was
received and what was expected, which is the most widely adopted description of satisfaction
in most current literature. Satisfaction can be viewed as an outcome of a consumption activity
or experience; which is also refers to as a process (Parker and Mathews, 2001). Currently, there
are two principal clarifications of satisfaction within the literatures: satisfaction as a process
and satisfaction as an outcome. However, these are complementary classifications as; often one
depends on the other. Parker and Mathews (2001) further promotes that when satisfaction is
viewed as a process that the definition concentrates on the antecedents to satisfaction rather
than satisfaction itself. While, when satisfaction is viewed as an outcome, it is perceived as a
consumption activity or experience, which is moderated by different variables.

Sanuan Nok Village

Som-on et al. (2019) developed the Bilingual Brochures (Thai-English) for Sanuan Nok
village. They were provided the village’s background as follows:

Sanuan Nok, Thai silk village, is a small village located at Moo 2 in Sanuan Sub-district, Huai
Rat District, Buriram Province. The village is about 12 kilometers from Buriram downtown by
using Huai Rat - Krasang Road toward to Huai-Rat District and Sanuan Nok village is 2 km.
far away from Huai Rat District Office. Originally, this area is a thick forest long lasted 150
years ago. There is a tree called Sanuan. Mr. Dam who was born in Roi Et person came firstly
to settle up in this area. Normally, the villagers use the Khmer language as a local language.
Sanuan Nok village also has a unique artistic and cultural performance called ‘Ruem Tarod’ or
Tarod dancing. Formerly it was a Khmer recreation dance to invite people to make merit with



rhythm fast and slow. In order to welcome the tourists, the ceremony for blessing good things
called “Baai Sri Suu Kwan” is provided and the villagers will bind the tourists’” wrist with some
holy thread. Moreover, Sanuan Nok village has local food such as Kaeng Kluay or banana
curry with local chicken, Tom Khai Baan or chicken curry with mulberry top-leaf, chili sauce
with non-toxic vegetable and pupa or silk worm. Besides the village has many tourist
attractions such as ancient markets and ancient houses which are more than 100 years old. The
silk weaving learning center is strengthening tourist attractions that should not miss. As this is
the village weaving learning center, the tourists will see the weaving tools as a loom and
different kinds of fabric, spinning, silk, draw a line and the village’s products store. Another
tourist attraction is Yai Chun Bridge which is built by the villagers as a memorial to
Grandmother Chun donated the land and pond for agriculture. There are 5 learning stations in
Sanuan Nok village as follows:

1) Sericulture station: the tourists will learn how to grow mulberry, feed silkworms
from larvae to cocoon;

2) Bell’s house station: the tourists will learn how to make ancient wooden bells for
cow’s and buffalo’s neck strap;

3) Basketry station: the tourists will learn how to weave from bamboo for various kinds
of utensils;

4) Bird’s house station: the tourists will learn how to make toys from coconut shells;

5) Sufficiency Agriculture Station: the tourists will learn how to plant vegetables
without chemicals based on the sufficiency economy of the King Rama 9.

The Sanuan Nok villagers earn a living from silk production which is a wisdom that
has been inherited since ancient times. The other career is basketry as basket making, bell
making, and bird making from coconut shell. The village’s products and souvenirs are silk in
different patterns such as sarong in Hangkrarok (Kra Nuea) pattern, loincloth, scarfs in Yok
Dok Kaew, and Pikul patterns. There are also silk-processing products such as shirts,
multipurpose bags, pencil, bags, key chain, clothed dolls, etc.

Methodology
Population and Samples

The population and samples of this research were 40 Sanuan Nok’s villagers who were the
stakeholders of the village tourism. They were selected purposively because they are village
representatives who are in charge of welcoming and taking care of visitors. Also, they need to
give information related to the village for promoting their village.

Instruments

The instruments used in this research were questionnaires and semi-structured interview. The
instruments were settled as follows:

1. A questionnaire form was used to collect data in this study. The questionnaire was
focused on the needs of Sanuan Nok’s Villagers on multimedia development to promote
tourism of Sanuan Nok Village. The questionnaire was written in Thai language in order to
minimize problems of ambiguity and misinterpretation. The questionnaire was divided into 3
parts: 1) the samples-self-reported as gender and age, 2) the questions of needs on multimedia
development allowing five levels of needs as the highest level, high level, moderate level, less
level and the least level, 3) the suggestions and recommendations on multimedia development.

2. The semi-structured interview was used to collect the needed information for
multimedia creation. The interview questions included 5 questions on characteristics of
multimedia development.



3.The satisfaction assessment form was used to investigate the satisfaction of Sanuan
Nok’s Villagers on the multimedia development.

Data Collection

1. The questionnaire of needs on multimedia development to promote tourism of
Sanuan Nok Village was distributed to 40 Sanuan Nok’s villagers, who were the stakeholders
of the village tourism during the middle of January, 2020.

2. The samples were then interviewed in order to collect the needed information for
multimedia creation.

3. The multimedia was developed according to the villagers needed. After that, the 3
experts were asked to verify the correctness of the multimedia content and its format.

4. The multimedia developed as video clip and Facebook fan page was presented to
the villagers for obtaining their comments for the multimedia improvement.

5. The multimedia was edited and shown to the villagers again before evaluating the
satisfaction.

Data Analysis

1. The samples’ information status of gender, and age were analyzed by using
frequencies and percentage.

2. The data from questionnaires identifying needs and satisfaction on multimedia
development to promote tourism of Sanuan Nok Village were analyzed by mean and standard
deviation. The criteria based on the standardized criteria of Srisa-ard (2002) are represented

the following:

1.00-1.50 refersto least
1.51-2.50 refersto less
2.51-3.50 refersto moderate

3.51-4.50 refersto high
4.51-5.00 refersto highest
3. The data on suggestions and recommendations were analyzed by content analysis.
4. The data obtained from the semi-structured interview with the sound recorder were
transcribed and interpreted. The data were then analyzed by content analysis.

Findings

The developmental research on The Development of Multimedia to Promote Tourism of
Sanuan Nok Village in Buriram is revealed the results as shown below:
1. Need on Multimedia Development to Promote Tourism of Sanuan Nok Village
This part presents the need on multimedia development to promote tourism of Sanuan
Nok Village. The finding is shown as Table 1.

Table 1 Need on Multimedia Development to Promote Tourism of Sanuan Nok Village

Rank Multimedia X S.D. Meaning
1 English video clip 4.37 49 High
2 English Facebook fan page 4.20 40 High
3 English graphic design 4.17 44 High
4 Brochure 3.90 .59 High
5 Booklet 3.67 .65 High

Total 4.06 51 High




As shown in Table 1, the need of Sanuan Nok’s villagers on the multimedia

development to promote tourism of Sanuan Nok Village was found at a high level (X:4.06). It

was also shown that the highest multimedia needed was the English video clip ()_(:4.37),

followed by the English Facebook fan page ( x:4.20) and English graphic design (x:4.17),
respectively.

2. Characteristics of Multimedia Development to Promote Tourism of Sanuan Nok
Village

This part presents the characteristics of multimedia development to promote tourism of Sanuan
Nok Village. As the English video clip, English Facebook fan page, and English graphic design
were the multimedia needed, the data from semi-structured interview was presented the
characteristics of multimedia development as follows: the slogan of the village, village’s
background, the route to the village, tourist attractions in the village, learning stations, local
food, accommodation, and village’s products and souvenirs.

3. Satisfaction on Multimedia Development
This part presents the satisfaction on multimedia development to promote tourism of Sanuan
Nok Village. The result is shown as Table 2.

Table 2 Satisfaction on Multimedia Development to Promote Tourism of Sanuan Nok

Village

No Satisfactions X S.D. Meaning

1 The contents in video clip are complete and 4.45 50 High
correct.

2 The contents in video clip are based on the needs 4.30 46 High
of villagers

3 The contents in video clip are interesting and 4.25 49 High
beautiful.

4 The storytelling in video clip is well organized.  3.95 .67  High

5  The length of video clip is appropriate. 3.73 .71 High

6  Thedesign of Facebook fan page can motivate in  4.25 43 High
giving an information.

7 The pictures used in graphic design is consistent 4.15 .57 High
with content and presents an interesting
information.

8 The contents of English graphic design well give 4.17 54 High
an information of the village.

Total 4.16 .55 High

Table 2 is presented the satisfaction of Sanuan Nok’s villagers on the multimedia development.
The result indicates that the satisfaction of Sanuan Nok’s villagers in overall was found at a

high level (X=4.16). It was also revealed that the highest satisfaction was “The contents in
video clip are complete and correct.” (X=4.45), followed by “The contents in video clip are

based on the needs of villagers.” (X=4.30), and “The design of Facebook fan page can motivate



in giving an information.” and “The contents in video clip are interesting and beautiful.”  (

X:4.25), respectively.

Discussion

The following points based on the results of the study will be discussed:

1. The needs of Sanuan Nok’s villagers on the multimedia development to promote tourism of
Sanuan Nok Village was found at a high level: the highest multimedia needed was the English
video clip, followed by the English Facebook fan page and English graphic design. Multimedia
is very crucial for promoting tourism as Kotler and Armstrong (2008) stated that Tourism
Media can serve millions of travelers because it can reflect the true value of the tourism product
in the destination area. Moreover, Heung (2003) acknowledged that travelers are increasingly
utilizing digital sources such as tourism websites in their information search and
communication exchange. Since multimedia was very important, the sample group needed its
development. This is in line with many research studies such as the study of Designing and
Developing Digital Advertising Media through Participatory Research for Conserving
Southern Isan Weaving Wisdom (Prasertsri and Vongporamat, 2019) and Multimedia
Development for Promoting the Wisdom of Nakhon Si Thammarat Woven Textile towards
Improving the Quality of Life of Ban Mamuang Plai Khaen Villagers (Vonnasopon and Saijun,
2019) where the villagers needed the multimedia development for promoting the tourism in
their local area. As for the formation of the multimedia, the sample group of this current study
needed English video clip, English Facebook fanpage and also English graphic design,
respectively. The result is in accordance with the study of Content Needs of Thai and Foreign
Customers towards Hand Weaving Silk Products (Limsiriruengrai and Lertcharoenwanich,
2019) as the Thai and foreign customers needed content on hand weaving silk products through
many channels such as social media. This may because the customers would like to gain
information before visiting the tourism attractions or going to buy the products on site. The
accurate information must be provided to the customers based on the information provided by
the sample groups who are the stakeholders.

2. After gaining the information through semi-structured interview from the stakeholders, it
was found that English video clip, English Facebook fan page, and English graphic design were
needed. This included the slogan of the village, village’s background, the route to the village,
tourist attractions in the village, learning stations, local food, accommodation, and village’s
products and souvenirs. The result of this part is similar to Som-on et al. (2019) developed the
Bilingual Brochures (Thai-English) for Sanuan Nok village and the finding of the study entitled
Analysis of Tourism Personnel for English Communicative Innovation in Sai Yao Community
Silk Village, Thalunglek Subdistrict, Muang District, Buriram Province (Limsiriruengrai et al.,
2018). It can be seen that the basic information are needed to prepare the tourists before their
arrival and facilitate the tourists when they are in the area. The most important process in the
development was getting the correct information from the stakeholders then developing the
multimedia to be in accordance with the information and getting the experts to check and
rechecking the multimedia by the stakeholders (Prasertsri and VVongporamat, 2019).

3. The satisfaction of Sanuan Nok’s villagers on the multimedia development in overall was
found at a high level because the developed multimedia was in line with the need of the sample
groups. It is not only correct and complete but it is also interesting and beautiful, so it can catch
people attentions to watch and gain the information the sample groups would like to offer. This
result is in line with the studies of many researchers such as VVonnasopon and Saijun (2019),
Som-on et al. (2019), and Anantasomboon et al., (2017). The multimedia they have developed
satisfied the sample groups at a high level. This is because they have studied about the needs



of the sample groups before developing the multimedia and they also requested for the
feedbacks and comments from the sample groups after the multimedia has developed as the
prototype. Therefore, the needs should be analyzed and the multimedia should be developed
to be in line with the needs will offer a high-level satisfaction to the users and people involved.
Last but not least, the comments and feedbacks of the experts and the users should be utilized.

Recommendations for Further Research

Based on the research findings of this study, some suggestions are proposed here for future
researches.

1. This research was conducted to develop the multimedia to promote tourism of Sanuan Nok
village. Most of the samples were the stakeholders of the village tourism. The future study
should conduct with all villagers in Sanuan Nok village.

2. The future study should try to develop the multimedia to promote tourism of other Thai silk
villages in Buriram and other fields should be examined.

9.3 The comparison of satisfaction among Sanuan Nok’s villagers and the tourists on the
multimedia development should be done.

9.4 The English and Thai subtitles should be added.
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29 August B.E. 2020 (B.E. 2563)

Time Activities
08.30 - 09.00 Arrival of participants on the Google Meet online conference
09.00 - 10.20 ® \Welcoming address and report by Asst. Prof. Dr. Phramaha Surasak
Paccantaseno, Director of Language Institute
® Opening ceremony and speech by Asst. Prof. Phrasuwannamethaphorn
Deputy Rector to Academic Affairs of Mahachulalongkornrajavidyalaya
University
10.20 - 10.50 ® Keynote Speech on ‘Teaching and Learning Pali and English to Propagate
Buddhism during New Normal’ by Baidyanath Labh, Indian Council of
Historical Research, Nava Nalanda Mahavihara — NNM, Nalanda, India
10.50 - 11.30 ® Special talk on ‘how to train to be good in English with natural techniques’
by Mr. Nirut Thongsaudsaeng
11.30 - 12.30 Luncheon
12.30 - 13.00 ® Special talk on ‘Languages in Buddhist Perspectives’ by Assoc. Prof. Dr.
Phramaha Somboon Vutthikaro, Dean of Graduate School
13.00 - 17.00 Online registration on Google Meet at https://meet.google.com
® Symposium room 1: Language for communication and propagation of
Buddhist teachings Meeting room: https://meet.coogle.com/xmf-pkceg-fub
Meeting code: xmf-pkcg-fub | Scholars: Assoc Prof. Dr. Phramaha Smboon
Vutthikaro | Phrasivinayaphorn, Ph.D.
®  Symposium room 2: Teaching  and Learning  Techniques
Meeting room: https://meet.google.com/sbg-vsuo-iga Meeting code: sbg-
vsuo-iga | Scholars: Asst Prof. Dr. Phramaha Phadrawiz Panyavajiro | Dr.
Suleephorn Sawetphong
°

Symposium room 3: Innovation and Technology in enhancing English
language skills Meeting room: https://meet.google.com/nmv-tuyu-kwi
Meeting code: nmv-tuyu-kwi | Scholars: Dr. Phramaha Chamnarn

Mahachano | Asst Prof. Dr. Kasem Saengnon
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Symposium room 4: ASEAN culture: learning through language and creative

literary works Meeting room: https://meet.google.com/xzp-ukgx-toq Meeting

code: xzp-ukgx-toq | Scholars: Asst Prof. Phramaha Boonsuk Suthiyano | Asst
Prof. Dr. Phramaha Jirawat Kantawanno

Symposium room 5: Concept, knowledge, and application of linguistics
Meeting room: https://meet.google.com/jmy-oaqo-ezd Meeting code: jmy-
oaqo-ezd | Scholars: Asst. Prof. Dr. Boonna Thanavaro | Dr. Narongsak

Lunsamrong

Symposium room 6: Language and Culture: teaching and learning in new
normal (English version) Meeting room: https://meet.google.com/zdb-kxyt-
hwj Meeting code: zdb-kxyt-hwj | Scholars: Asst. Prof. Dr. Veerakarn
Kanokkamalet | Asst. Prof. Dr. Sarawut Na Phatthalung | Dr. Lim Hui Ling

17.00

Closing ceremony Asst. Prof. Phra Suwanmethaphormn, Vice Rector to Academic
Affairs of MCU

Master of Ceremony

- Dr. Roongroj Siriphan (Thai)

- Phramaha Ashir Vajiranago (English)

Note: The program is subject to change as appropriate

Details about the online conference: www.mcucon.com/iclc2020/
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