ATANUIN



45

AMANUIN N

1A389dB IUNT511IAY



wuuudayaanisiasziilianiusznauvaswindneidilvunafioniiludagiu

46

i wuuifudoeya doluiiovnusznoud
WansAase
\lewusenau 1 1] 1
YDINANAUNAN 3/4/5/6[7|8
Tnunafiefifily
Uaglu
1 | sWandeseua
2 | SowAnsuat
3 | sneeenulg
4 | 5198v188AY84
RRIE]
5 | Usznnueg
RRIE]
6 | e%aiilesu
7 | szauanilesu
8 | Y9in19dn
PMUYNTD
ARG
9 | Fadves
NARA N
10 | UsziRminu
Jusnves
NARA N
11 imqauﬁwﬁw
NARA N
12 | W/Wsquasnm
NARA N
13 | Funounsmen
14 | &ilddeu
15 | 90N NN1InNES




wuuiudayaanisiasziilianiusznauvaswindneidiluunalioniiluiaglu

47

| wouiudeys doluilowusznaud
Wansdasnzit
\Wavnuszney 1] 1
YDINANNUINHNN 3/4|5/6|7|8
Tnunaflefifily

Uaglu

1 | sWandnseua VIR%

2 | Fondnsuat iV vl vV

3 | snesenulg v| v| v| v| v| V] V|

4 | 919av88nv84 VvV
NARA N

5 | Ussnnved vl v| v v
NARA N

6 | Mevaiilesu V] V] v

7 | sgauanilasu VI

8 | 10IN19dn v v V] V] V] V] V]
NUENTD
ARG

9 | Fadves v] V] V|
NARA N

10 | UsziRminu v| v
Wusnves
NRIRE]

11 i’mqauﬁwﬁw A [V [V
NRIRE]

12 | WMsquatne v| v v
NRIRE]

13 | Funounsnedi v

14 | dlddou Vv

15 | Yasnen1sinds vivl vV




48

wuudaaua1l (Questionnaires)

Ao o ¢

anudasmstnluduilenivasgnivnilneuasyidnndnisendndueidilvunaio

v
Ay aAaau

MeeldTngUssasAiefnwanussinisinluiuilenvegnivilnewasynsiaindse

q

NANAUNEN L UNDID

LBNESUUAELTTIUN1TIY

aa Y

lnsansses: anudesnsinduinuilemvesgniyniinewasyisinsnaniisendnsueidilvame

)=

i\

nilsfauanaanudusaudisiunsidelagldsunisuennadriuazaula
vouansianuBugeminiulasamsidodes ‘anudosmssudusuiomvosgndmilne
uazyssnAndsendnfausitlnmeiie” lnedmilisununeazBenfstuiiiuas
wsavnglunsviniide seasBunsiisg luwuuasua Usglovifirainaglasuvesniside uay
anuidssiionnaziintunnmadniiuniside sukuuamedestusazuil Tngldeudennuild
swazdonogluionastuasiiinsumsidelnenann Snvisdsldzudosuneuasnautoadoain

Y 2/ Aav & A a 2/ v
Mntlassn I duniseuIoslan

Saw v

P lansufednsidnd lasudeyaiuiunmmeiudssleviuayinwainnsidnsiy
N13398 wagaunsaneuivIaninsIunIdelayndle lnevsluiinansenulag detinanly

BUIAR

PnBugenlideliteyanlannuuudeunuiinsensgazidenlaeiimdn uragl

weunsreas1sazluneyana lnsazdnausiludeyalaesiuainnsidemintuy

[ Bugeunaunuvasunulagasiie-uana

¥

ALUNIUNTIRY

[] gugaunaukuvasunulagllase-uwana



AN

&
gU

49

wuudaaua1l (Questionnaires)

'
IS

anudasnmstnluduionivesgnaivnilneuasyisieaniisend

N o s A = v °

G]Q‘Ui%ﬁ\‘iﬂLW@ﬂﬂ‘H’m’J’]ﬂJ@@\‘Iﬂ’ﬁ‘ﬂ

NANAUNEN L UNDID

daufl 1 dayannudesnisinduduiiomvssinuifidendnsiudidinlnuveie
A1Ruas TsaniaTawmisnegn v adlutaen1seiinseiuseauad1ufanIsvawinuanniiganiy

ANEUN

4

£ 24 =
fnluunaile

& v & Y ] ada
']LTJU@']ULU@W']GUBQQﬂF’\I']GU'T]"L‘V]EJLLaSSU']'W]']QGU'WW]NG]@

STAUAAVYI9ENY

5=umnilgn 4 =un 3 = Yrunang 2 = oy 1 = tauiiga

i | auAndiuieafuaudesnissuduguiionveswinud FTAUAIINADINTT
Jnenandundnlvanede 4 |3 | 2

=4 i o o a o L ) 2.0
Lﬁ@%ﬁLﬁS’JﬂUiMaNa@ﬂmsfmmN’]VLVTEJVIE]EJE]Lﬁumf\]’u‘ﬁu

& a o A a o ¢ ¥ IS & a o &
WownAstutendndausitnlununedaduidssudu

& ::4' o 1 ' a o ¢ A & a o &
LUBEILNYINUINAIN DN UIYVDINARNEUN N'{L‘VTMVIQMQLUU?NQ']LUU

a o L3

& a 9 d & A goa o g
Lu@‘VﬁLﬂEJ'JﬂUiqﬁJaﬁL@EJﬂsU@\ﬁNa@ﬂm"msUaﬂN’]VL%NV]@N@LUH?N"UWLUU

& a [ a [ ¢ ¥ IS & a o &
WonnAsafulssinnauesnansaustnviunaiiofudssndu

a (% 6

WownAsatussTafindnsausitnlununedslasuidudssudy

4 i [ [ { a [ v I Yo a o
deviAafuseduanfuansuatnlvuneiialasuiduds i

o | N[O L] P~V DN

oA UYeINIdnd1minevsefndanan fugiti vueiioidu
Fagndu

& r-:l' o A 1% a [y ¢ = 2 a o &
LL!EJ‘W]Lﬂ‘EJ’Jﬂ‘UGUEJL"\]']“UENN@G\J’IZWVINWIW?JVIEJ@JEJL‘Uuﬁﬂ’iﬂL‘Uu

10

& = ) wa & a o % A&
WenAeduyseIRaulunvewdnsueiii luunedeidu
Faaudu

11

WenneanuingAuiildviwdndasiiilnumeiieidudsdniu

12

Wewnagiuisnisauasnwindadusiiilvumeiioludwndu

13

& a v o £ = 2 a o &
L“L!E)‘Vi']Lﬂ‘EJ’JﬂU”EJL!G]’eJuﬂWTI/IE)NWIMlWIEJlIE)L‘Uuﬁﬂf\]’]L‘U‘Ll

14

& A v adgyy oa o ew A & a o o
LuamLﬂEJ’;ﬂUﬁVII‘UEJE]@JNaMﬂm%mimmauaLUuaW’lLlJu

15

& d' [y 1 LY | O & a [y & =l 1J
LL!E)‘VI’]LﬂEJ’Jﬂ‘U“UEN‘VI’Nﬂ?iﬁ]ﬂﬁﬂﬁ?ﬂﬁﬂ%@&laﬁmm‘mNWI%&JW@M@LUU
Aedudu




50

dauil 2 NM3FudanTAIvA
vinudurnansluguuuuaiviadesmslaunniign 3 Susuusn (szydavaslugasing 1 =
mm?iqﬂ 2 =u1n 3 = Junag)
[ Todwaiiaise 1y Facebook, Google plus, Twitter, Linkedin, Line 1Jugu
L] Tedeaiiiie v YouTube, Vine, Instagram, Dailymotion Wuduy
] \&@Sueudu 1w Google, Bing, DuckDuckGo, CC Search Judu
L] nsvimdssuudiva
[ Avusnwes Wi Chrome , Opera, Firefox 1Uudu
Auladsng 9
LaUndladusing o vueTesneNiames videgunsalwnmn wu vy uiuidn
g

Y | o ¢ A PN
GUEW‘W’]MN’]UIVﬁﬁWV]LﬂﬁQUVI

NN O O O

ASAUNUINIUINTANILAROUT
dun 3

a < v &
AMUAATILLASTBLEUBLUEA LY

*?JG“IIBUWiZQﬂJﬁ1ﬁﬁﬁ$L’Jﬂ']ﬂBULL‘U‘UHB‘UQ’]&I*



51

Questionnaire
Content Needs of Thai and Foreign Customers towards Hand Weaving Silk Products

The objective of this research is to examine the needs of Thai and foreign customers

towards hand weaving silk products.

Participant Information Sheet
Research Title: Content Needs of Thai and Foreign Customers towards Hand Weaving Silk

Products

Consent Form

| would like to give my consent to participate in the research entitled “Content Needs
of Thai and Foreign Customers towards Hand Weaving Silk Products”. | have learned the
details including background/significance of the study, the objective(s) of this study, the
details of questionnaires, expected outcomes, and the risks that might occur during
participating in this study including approaches for preventing the risks and solving them. |
hereby certify that | had read the details from participant Information Sheet, received
explanations, and inquired any questions | have to the head of the research team.

| knew my rights for requesting more information regarding beneficial and harmful
aspects of participating in this research. Moreover, | can withdraw or stop participating in this
research at any time without penalty or loss of benefits in the future.

| would like to give my consent to the research team to use my information from the
questionnaire. However, my individual information will not be disclosed to the public. The

information must be presented as the overall information of the research only.

] 1 would like to give my consent by writing my name-last name.

Research Participant

[ I would like to give my consent without writing my name-last name.
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Questionnaire

Content Needs of Thai and Foreign Customers towards Hand Weaving Silk Products

The objective of this research is to examine the needs of Thai and foreign customers

towards hand weaving silk products.

Part 1 Information on your content needs towards hand weaving silk products

Directions

Please mark v in the box O that is in line with your content needs towards hand

weaving silk products
5 = the highest 4 = high 3 = moderate 2= low

1 = the lowest

No.

Your opinions regarding your content needs towards hand

weaving silk products

Degree of needs

4

3

2

The content on hand weaving silk product codes is essential.

The content on names of hand weaving silk products is essential.

The content on price per unit of hand weaving silk products is essential.

The content on details of hand weaving silk products is essential.

The content on types of hand weaving silk products is essential.

[N IO, I I =N SNGN I I T

The content on received awards of hand weaving silk products is

essential.

The content on received stars of hand weaving silk products is

essential.

The content on distribution channels or point of contact addresses of

hand weaving silk products is essential.

The content on business owners of hand weaving silk products is

essential.

10

The content on history or story of hand weaving silk products is

essential.

11

The content on material for making hand weaving silk products is

essential.

12

The content on how to take care of hand weaving silk products is

essential.

13

The content on steps or process for weaving silk is essential.

14

The content on colors used in dyeing hand weaving silk products is

essential.

15

The content on delivering channels when orders of hand weaving silk

products are made is essential.
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Part 2 Digital Content Exposure

Which are the top 3 channels that you have received digital content from?

(Write number 1 = the highest, 2 = high, and 3 = moderate)

[]

N Y O O

Social Network such as Facebook, Google plus, Twitter, Linkedin, Line, etc.
Social Media such as YouTube, Vine, Instagram, Dailymotion, etc.

Search Engine such as Google, Bing, DuckDuckGo, CC Search, etc.

Digital T.V.

Web Browser such as Chrome, Opera, Firefox, etc.

Websites

Applications on computers or mobile devices such as smartphones and tablets
Emails

Mobile messages

Conversations through mobile phone

Part 3

Other opinions and suggestions

*Thank you so much for answering this questionnaire*



