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ABSTRACT

The 3 objectives of the study were: 1) to analyze products contents of hand weaving silk
products available at present, 2) to investigate the content needs of Thai and foreign customers
towards the hand weaving silk products, and 3) to suggest guidelines for developing products
contents of hand weaving silk products for marketing communication with Thai and foreign
customers. The sample groups included 400 Thais and 400 foreigners selected by using a
purposive sampling method. For analyzing products contents of hand weaving silk products
available at present from advertising media, 30 samples were used by employing a purposive
sampling method as well. Research tools used in data collection were 1) a data collection form
for analyzing products contents of hand weaving silk products available at present and 2) a set

of questionnaire form inquiring for the content needs. The quantitative data were analyzed by

using percentage, mean (X) and Standard Deviation (S.D). The qualitative data were analyzed

by implementing descriptive analysis.

The results showed that 1) the product contents available at present found from the 30
samples at the highest level were product names, price per unit, and distribution channels or
contact information, 2) the overall needs of the Thai and foreign customers for hand weaving
product contents was a high level (3.82). When considering each aspect and placing in
descending order, it was found that the samples needed the content on price per unit at the
highest level (4.42), followed by content on delivery channel when the order is made (4.40),
and content on how to take care the hand weaving products (4.27), respectively. Moreover, the
Thai and foreign customers placed their emphasis on social network, social media, and search

engine as the first 3 channels of their information exposure channels. And 3) the guidelines for



developing products contents of hand weaving products for marketing communication with Thai
and foreign customers included that the contents should be basic information needed for
making purchasing decision of the customers by focusing on making the up-to-date medias to
approach every group of customers. The additional important information needed in the
customers information exposure channels were delivery channels and proof of delivery, ways
to take care the hand weaving products, product payment including payment channels,

commercial registration certificate/numbers, in-stock products, etc.

Keywords: content needs, Thai and foreign customers, hand weaving silk products
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