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ABSTRACT

The purposes of this research were 1) to explore the shrimp dip products states with culture and local
wisdom, 2) to investigate the public marketing distribution and promotion, and 3} to examine the income
and capital including economical states of shrimp dips manufacturers in Prakhonchai District, Buriram
Province. The research instruments consisted of questionnaire which studied the current states of food
products from local wisdom, and in-depth interviews with manufacturers for selling and manufacturers for
both selling and family consuming. The findings were as follows:

1. The states of shrimp dip products with culture and local wisdom as perceived by the
manufacturers and distributors showed that they used some of raw materials in local, and some are imports
which are the obstacles in limiting prices. The production processes were different a little bit from the past
in order to meet the needs, but the opportunities to develop the techniques in producing shrimp dip to keep
it for many years were still less. The production processes and tools were different from the past including
food processing for added value to be the important selling points.

2, The marketing distribution and promotion of public sectors found that the recent shrimp dip
market was enough. However, it was distributed to another province; therefore, the local products center
should be built for expanding the markets. The shrimp dip and other product should be produced and
distributed. Normally, the shrimp dip was sold together with Krayasart (Thai sweet made of rice, nut,
sesame-seeds and sugar) and other products. These caused the problems that some distributors felt that the
public sectors were discriminated. The entrepreneurs indicated that the shrimp dip should be able to
promote to be the economic products of Prakhonchai District and its quality can be exported abroad because
it is seemingly well-known and popular of tourists, but only lacked of taking care from public sectors.

Relatively, they only sell at the annual festival of sweet jasmine rice, shrimp fish, and bird view in



Prakhonchai district. Some of entrepreneurs, however, cannot participate due to the fact that the distribution
areas are not enough to fulfill their needs.

3. The income and capital including economical states of shrimp dip manufacturers showed that the
shrimp dip with local products distribution was the must. The shrimp dip manufacturers and distributors
were seemingly satisfied with their annual incomes. When comparing among other goods, the gross sales of
shrimp dip were higher than others. These incomes were able to feed their family and the main careers.
Most shrimp dip shops were located on the provincial tourist ways. The market competitors were others
key-challenged partners. The shrimp dip in Prakhonchai District was faced with capital problems in
transportation. The key raw materials, however, were the shrimps which ordered from other place leading to
the competitors can limit the price easily. These should be given more important from public sectors to put

their hands into this business urgently.



