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Marketing Factors and Brand Equity Affecting Buying Behavior of

Honda Cars’ Consumers in Central Region of Thailand
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~ ABSTRACT

The objectives of this study were to study (1)
the marketing factors of Honda car in the central
region, (2) the brand equity of Honda car in the
central region,(3) the consumers’ buying behavior
of Honda car in the central region, and (4) the
relationship of marketing factors and brand equity
affecting consumers’ buying behavior toward Honda
cars in the central region.

The sample consisted of 400 Honda car’s
consumers in the central region of Thailand
obtained by stratified random sampling and their
incomes were determined with W.G. Cochran
Sampling Technique. The research instrument was
questionnaire with the reliability of 0.978. Data was
analyzed by statistical methods to find percentage,
mean, standard deviation, correlation coefficient
and multiple regression analysis.

Research findings were as follows: (1) the

marketing factors affecting Honda car buying was

in high level both of overall and by aspect. Ranking
from the highest to the lowest mean of 4 aspects,
it was found that in aspect of product, place, price
and promotion, respectively; (2) the consumers’
brand equity affecting Honda car buying was in
high level both of overall and by aspect. Ranking
from the highest to the lowest mean of 4 aspects,
it was found that in aspect of brand association,
perceived quality, brand awareness and brand
loyalty, respectively; (3) the consumers’ behavior
on buying Honda car ranking from the highest to
the lowest mean was in aspect of reasons and
objectives for buying, influenced media and persons
for buying, factors and times for buying and place
decision for buying; and (4) the marketing factors
and brand equity had relationship with the behavior
on buying Honda car at 0.771 and had co-influence

on buying behavior prediction at 59.4%.

Keywords: Marketing Factor, Brand Equity, Buying Behavior and Honda Car’s Consumer
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1 Honda Automobile (Thailand) Co.,LTD UM 240,000
2 Mitsubishi Motors (Thailand) Co.LTD pUd 52,000
3 Nissan Motor (Thailand) Co.LTD Vadu 136,000
q Thonbun Automotive Assembly Co.,LTD LB SLAG-LULD 7,200
5 Toyota Motor Thailand Co.LTD Tnlydn 250,000
6 Autoalliance (Thailand) Co.LTD Wosn, 1@ 200,000
7 General Motors (Thailand) Co.,LTD wilside 40,000
8 | BMWManufacturing (Thailand) Co.LTD Tdusuiay 10,000
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