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ABSTRACT

This research aimed to study the satisfaction of lecturers and students in
Marketing Program towards learning support facilities in Faculty of Management
Science, Buriram Rajabhat University. The population of the study included of 4
marketing lecturers, and 187 students who are studying in Business Administration
Curriculum in Marketing (revised 2012) in academic year 2015. The student subjects
were 111 first-year students, 47 second-year students, and 29 third-year students.
The statistics used for analyzing quantitative data were percentage and mean. One-
way ANOVA was also employed to compare the overall level of satisfaction of
students in marketing of Faculty of Management Science, Buriram Rajabhat
University towards different learning support facilities in term of study year.

The results revealed that the satisfaction of marketing students towards
learning support facilities of Faculty of Management Science, Buriram Rajabhat
University, on the availability of place aspect, was at the moderate level in overall
(X = 3.48, SD = 0.83).For the aspect of the readiness of equipment in laboratory
room, the respondents’ satisfaction was also at the moderate level (X=3.34, SD=
0.98). The results from One-way ANOVA analysis also showed that marketing
students who are in different study year having satisfaction towards learning support
facilities as a whole was significant difference at the 0.05 level. For the findings from
t-test, the respondents’ satisfaction, by generating with least-significant Different
method, towards learning support facilities in terms of the availability of place was
significant difference at the 0.05 level in overall: First-year students had different



satisfaction from the second-year and the third-year; the second-year students had
different satisfaction from the third-year. The satisfaction towards the readiness of
equipment, technology, utilities or learning resource facilities, was significant
difference at the 0.05 level; that is, first-year students had different satisfaction from
the second-year and the third-year; the second-year students had different
satisfaction from the third-year. The results from interviewing the lecturers, in terms
of the availability of place, showed that: the room is hot which makes no
concentration on teaching; they need the faculty to keep the classroom, restroom,
lecturer’s office clean; there are a lot of birds’ droppings in the classroom; and
there is not enough space for parking. For the aspects of the readiness of
equipment, technology, utilities or learning resource facilities, the computer is not
enough for the students; besides, educational technology system is always out of

date and out of order.
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