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ABSTRACT

The research aims were 1} 1o study the patterns for Buriram Silk Marke! Doeveloprent
and it's products to electronic commerce sysiem. 2) to study factors that relaicd with the silk
business development and it's products 10 clectronic commerce system. The populations of this
study are 1) governnent otficers who werked for markeiing promotion and a working team for
research and developing products quality and technology of One l'atnbon One Products Project of
Buriram 2} private otficers in Buriram who owned silk shop and silk preducts 3} traders who did
husiness through elecironic cotuneroe system ot electronie eosnmeree speciaalist who
participaled the seminar, “The Textile Tndustry Clothes Forwarded up by Elecuonic Commerce™
organized hy clectronic commerce development conter | and 4) bourds of silk production and it's
previucts group One Tambon One Produets Praject of Buntam, The wolal paryicipants were 72
and 55 peoples were quata sampling The researched emploved the sell- develnped wals, The
results of the research were

1. Buriram silk market and it's products 1o electronic commerce system had many
patterns. Concarning the products , the traders must plan for silk and iC°s products development
focusing on the quality of smooth clothes , weaving ant . color , forms of products , and quality.
For the price , the sellers sel the price of sifk and it’s products by the quality of silk , crafimanstup
» the meticudousness of weaving |, and the discount which was lower than the price of general
stores, Concerning the sale , the silk and iC°s products (rading inside and owtsicle the conntry was

high demand , The tarpet customers were in the foreign countries and in bangkok. The fast and



cffcctive way s send the products was sending via the electronic commerce. concerning the
market promotion , there must be website to advertise the sitk and it's produets wildly 1o serve the
demand of the products which would be higher in the next 3-3 years. The silk business through
electronic commaerce must be in the form of business to business (B to B) . this was sold to
retailers or wholesalers and money was transfered throuph hanks. The major problem and
obstacle of electronic commerce was the people lacked knowledge of leehnology. this made doing
business through elecironic commerce not quite prosperous and wide sproad

2. There wure nany tactors coneerming silk and it's products development. Production
, for example , must be urt designing and forms of products designing. The development of art
desipn must be plarmed. The colors must be form natural materials an the silk worm for
weaving must be from local silk worm. Before purchasing materials for producing | the weavers

should research the price of them in the markets | and the remaining materials must be contolled

for reducing the budget. For marketing , there must be financial planning, for producing. the
shares of members were the eapital. Financial audit should be done once 3 year, Pividend
paying to members was the percenlaye of Rxed income. The goods delivery was thriwgl) past
office. All metmbers must hiclp cach viher in planing and deciding for adminisiraiiom and
management, there should be producing and marketing skills waining for members |, as well as

eslahlishing producing staff 1o produce the product effectively.



